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Public Bank Group, Hong Kong: Team
Building at Hong Kong Disneyland Park

RRBITEE(FE

LI

) :

EEYEE

<*
Group photo of PBHK staff on 16 April 2023

Public Bank Group, Hong Kong organised two half-day team building
activities at Hong Kong Disneyland Park (“Disneyland”) on 16 April and
26 May 2023 for interested staff in Public Bank (Hong Kong) Limited
("PBHK") and Public Finance Limited (“PFL") together with Winton
Financial Limited (“Winton") respectively. The team building activities
were designed to enhance the importance of working collectively and
collaboratively among team members to bring about positive results.

A total of 158 Group staff and Senior Management participated in the
two team building activities in Disneyland held in the morning. The
Group sponsored a 1-Day Disneyland ticket and a meal coupon to each
enrolled staff. Staff were divided into different teams to start off by
matching corporate culture values as ice-breaking activities. Thereafter
staff were given time to discuss their strategies among team members
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Group 4 receiving the Championship from Mr. Tan Group 3 receiving the 1st Runner Up from Mr. Tan

Group 9 receiving the 2nd Runner Up from Mr. Tan

to compete with other teams by arriving at certain “check-points” RS H o H#EA 0 SHEEEE  SEEBES
within Disneyland given a set time. Once a “check-point” had been  ## °

reached, the team members had to perform a certain task. Scores were

given for the completion of each task.

Even though the weather was extremely hot on both days, staff tried BEARFELE  ETMHMBRE N BE—
their best and bonded as a team to score as many points as possible HABBRERIH - KBRINHREE > SHKE
to receive prizes. After the exciting competition, Senior Management EERMEEREBRNELHERR - FHER
presented prizes to all the winning teams. At the end of the activity, # ' S8IFEEAZRFE  LBEITHFEHRE
staff enjoyed their lunch using their meal coupons and continued to  FIEIT# o

have fun at Disneyland for the rest of the day.
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Group photo of PFL staff on 26 May 2023

¢ ¢
Group 3 receiving the Championship from Mr. Chong Group 1 receiving the 1st Runner Up from Mr. Chong

¢
Group 2 receiving the 2nd Runner Up from Mr. Chong

The team building activities indeed not only enhanced staff well-being RABBELEZBFERESTEINERER &
and promoted work-life balance, but team members felt a greater ZEHITFEEFNTE ENTEBRENREBRE
sense of belonging after this bonding experience as well. FRED o
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Public Bank Group, Hong Kong:
Promoting Skin Healthcare
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Public Bank Group, Hong Kong organized an online lunch time workshop
on health wellness treatment for all staff on 14 June 2023. The workshop
was led by two beauty advisors from Star Medical, who were licensed
medical aesthetic services specialists focused on skin care and advanced
body treatment options.

In the workshop, the beauty advisors explained the causes of urban
sicknesses, such as slow blood circulation, back pain, and muscle soreness.
To tackle these problems, they introduced the participants to aesthetic
technologies and treatments, as well as the principles and mechanisms
behind them. Staff interacted with the beauty advisors during the Q&A
session to ask questions regarding types of treatment suitable for their
skin conditions and health.

After the online workshop, the staff have a better understanding of the
different types of treatment available and which one could be right for
them. This newfound knowledge has made staff more conscious of their
health, knowing the advanced technological body treatments that can
provide alternatives to enhancing their overall well-being.
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Public Bank Group, Hong Kong:
Promoting Nutrition, Health and

Wellness
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Public Bank Group, Hong Kong organized an online lunch time
workshop, “How to Choose the Right Supplements”, for all staff
members on 17 May 2023. This workshop was conducted by Mr. Kim
Leung, a registered pharmacist from The Lok Sin Tong Benevolent
Society, Kowloon, a charitable organization that aims to provide quality
medical care and medicine and health knowledge to the community.

The speaker shared up-to-date health supplement knowledge of various
supplementary health products commonly available in the market and
their functions. In promoting the usage of health products, he pointed
out some common misconceptions and necessary precautions when
choosing and taking supplements.

This health workshop was attended by 40 staff members. Participants
have learned to be more cautious on the usage of health products. As
reminded by the speaker, supplements alone cannot replace healthy
living and that making smart and informed personal choices when
selecting and taking supplements was crucial in improving health and
well-being.
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Winton Financial Limited: Promoting
Mental Health and Wellness in Youth

through CLAP@JC
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Staff of Winton and their family members and volunteers taking pride of their hand-made gifts as donations

Winton Financial Limited (“Winton") continued their participation in a
Youth-led project, “CLAP@JC", created and funded by The Hong Kong
Jockey Club Charities Trust (“the Trust”). Winton collaborated again
with The Boys’ and Girls’ Club Association of Hong Kong (“BGCA"), the
supporting unit of the project in promoting the physical and mental well-
being of youth. Winton generously donated HK$2,000 to the Trust and
also gave hand-made gifts to BGCA.

Staff of Winton together with their family members and the youth
volunteers spent their weekend together at the Jockey Club Yau Tong
Children & Youth Integrated Services Centre (“JC Yau Tong C&Y ISC")
on 17 June 2023 participating in a two-hour workshop on “Production
of Mosquito Repellent Scented Aromatherapy Soap” with the completed
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products as gifts for donation to the homeless at the Community under
the care of JC Yau Tong C&Y ISC. This interactive workshop led by a
Career Development Social Worker from BGCA taught the participants
how to make hand-made scented mosquito repellents from natural plants
just in time for the summer season.

At the workshop, the participants picked their favourite scents from the
essential oils of the plants as they made 50 pieces of mosquito repellents
gift-wrapped with see-through bags with drawstrings tagged with
company’s logo to be presented as gifts to the homeless street sleepers.

By the end of the workshop, the participants were not only by their final
soap product and the friends they made along the way, but also their
effort. Especially given the participants' knowledge that their soap would
go on to benefit the youth and community.
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Hand-made scented soaps of assorted colours gift-wrapped in see-through
bags with drawstrings tagged with Company’s logo to be distributed to the
homeless street sleepers



